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Becoming a Digital Ninja CPA
What We’ll Cover ---

$= DIGITAL
1. Firstimpressions niNJA

2. Literacy

3. Recognizing Disruptive Technologies
4. Trends to Study

5. Genre’s to Know About

|
First Impressions Matter
|
Personal Firstimpressions —1986
|
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Personal First Impressions — 1986
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Personal Firstimpressions —1986

Technological First Impressions - 2016
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Technology Literacy

Be “In the Know”

Read - OW
a0 e

» Gizmodo N

> NY Times Tech & Bits %q,c%/
» USA Today Personal Technology

> Wired magazine £

» CNET Emerging Tech News

> What’s Your App-titude Joumnal of Accountancy)

Social Media
» Linkedin
» Facebook
> Twitter

Listen
» TWIT (This Week in Tech)
> TED Radio Hour

> Re/code Decode ﬁ
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Templosion

tem:-plo-sion [tem-sploh-zhuhn] noun

“the Implosion of
everything into
compressed time”

A Note on Predictions

“It's tough to make predictions, especially about the
future.”
— Yogi Berra
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Our near term i
view is always
unclear.

“Inside the Tornado”
“Tipping Point”, OBSERVER —
“Crossing the Chasm”

AASTLIGHT CON-

Disintermediation

BORDERS.

Disintermediation

Removing the middieman -- a popular buzzword used to describe how Internet-
based businesses are using cloud and mobile technologies to reach customers.

These companies provide products and services cheaper and faster.

These technologies are revolutionizing the way products and services are bought
and sold, and disintermediation is thedriving force behind this revolution.
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Transparency

/&N

DUSY

Technology —

d

8 Strong Indicators

. Governmental involvement

. Excessive resistance --- mockery
. Generational differentiation

. Huge efficiencies

. Protectionism

0O NOoO O WN =

. Who benefits?

. Ratio of expenditures -- Legal to Tech

. First or early mover(s) soon copied by others

]

Personal Applications
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Genre’s to Know Ahout
1. Social

2. Personal

" Harry’s

= PillPack

=" Amazon Prime Subscriptions
3. Banking

4. Investing
" Mint
" Personal Capital
" Betterment
= Prosper / Lending Platforms / Biz2Credit

Genre’s to Know Ahout

5. Travel
* Uber / Time Travel
¢ AirBnB
* Triplt
* TripAdvisor
* Hilton /Hyatt / SPG, etc.
¢ Airline apps

6. Google Voice

7. Zoom
8. Rivio
9. MobileMeet

Genre’s to Know Ahout

10. Doodle

11. Dropbox / Box / One Drive
12. Audible / Overcast

13. Tile

14. Kindle / Flipboard

15. Waze

16. Find My iPhone

17. Apple Pay / Wallet / Apple
Watch

18. Paperless Post / Eventbrite
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Some Trends to Study

1. The Internet of Things
2. 3D Printing

3. Peer-to-peer lending
4. Restaurants

5. Hotels / lodging

6. Cars

LaFollette’s Maxim

The “Law of Probabilities” says there is
ALWAYS a technological solution. It's your
job to find it. Practice identifying and
adopting it. Then adapt yourprocesses and
habits to take advantage it.

It’s like exercise --- the more you do it,
the betteryou get!

gll j
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